
leveraging the nascar 

platform to accelerate 

your goals

acceleration = change in velocity over time



THE 

NASCAR 

SEASON





NASCAR FANS ARE… 



NO SPORT’S FANS ARE MORE 

BRAND-LOYAL THAN NASCAR



T E L E V I S I O N

NASCAR Viewers Watch More of Each

Race than Viewers of any Other Sport,

and Watch Together at a Higher Rate

than Viewers of any Other Sport, when Excluding the 

NFL.

CO-VIEWING 

TOGETHER
(when excluding NFL)

% OF EVENT 

VIEWED

AUDIENCE 

TUNED IN*
(when excluding NFL)

#1

*NASCAR Averages the 

Largest Average 

Audience Tuned in 

Among all Sports, when 

Excluding

the NFL

NASCAR HAS THE MOST 

ENGAGED FANS IN SPORTS

3.1
M I L L I O N

V I E W E R S

Data reflects 2020 season-end. Produced by NASCAR Analytics & Insights. Sources: Turnkey Intelligence, published in SportsBusiness Journal. Nielsen SponsorLink. The Nielsen Company (Live + Same Day data 

stream), Adobe Analytics, Facebook Insights, Twitter Analytics, Instagram Analytics, YouTube Analytics, Snapchat Analytics. Social metrics for NASCAR-owned content across Facebook, Twitter, Instagram, YouTube, 

and Snapchat. 

NASCAR

PRODUCES A

MASSIVE AUDIENCE

D I G I T A L S O C I A L  M E D I A

Averaged per minute

February – November 

#1 #1

2/3 of Race Day 

Digital Users Interact with 

a Live Race Product.

USERS INTERACTING WITH 

A LIVE PRODUCT

PAGE VIEWS 

PER VISIT

#1

Among the League Websites

of All Major Sports

71%
M A R K E T

S H A R E

NASCAR

PLATFORMS POWER THE 

ULTIMATE FAN EXPERIENCE

For all NASCAR

content online

68%

1.5X more Minutes Consumed

on YouTube YoY

(‘20 vs. ‘19)

CONSUMPTION ON 

YOUTUBE YOY

ENGAGEMENT

RATE YOY

+46%

NASCAR is a Leading Sport when it 

comes to

Meaningful Social Interactions

616
M I L L I O N

M I N U T E S  O N  

Y O U T U B E

NASCAR

FEATURES BEST-IN-CLASS 

CONTENT & 

A HIGHLY-ENGAGED 

AUDIENCE

Consumed in 2020

+90%



2022 

SEASON 

IN 

REVIEW



TOP 

TIER 

CONTENT



LOGO PLACEMENT ON 

CAR AND DRIVER
• Hood  

• Upper Quarter Panel

• Front Lower Quarter Panel

• Lower Quarter Panel

• Rear Deck Lid 

• TV Panel 

• C Post

• Driver’s Polo and Hat

• Driver’s Race Suit 

• Driver’s Helmet 

• Pit Crew Uniforms

LOGO PLACEMENT ON 

TEAM ASSETS
• 53’ Transporter

• Pit Box

• Tool Cart

• Pit Wall Banner

• Autograph | Hero Cards

• Posters

• Hats | Tee-shirts

• Driver | Team Website

180 MPH CORPORATE BILLBOARDS



We work with your company to identify key B2B 

partners already in the sport to introduce revenue 

enhancing opportunities. 

Getting into NASCAR does open new business 

leads. With the excellent TV exposure, dedicated 

sports media coverage, and millions of brand loyal 

fans, there are endless branding opportunities with 

your very own driver, car and team to help acquire 

new clients and partners.

Some of these opportunities include:

• Cross promotion on race car to expand clientele. 

• Branding used to cut down cost between your company and its 

vendors.

• Branding used to recruit new employees. 

BUSINESS-TO-BUSINESS OPPORTUNITIES



The track is the perfect hospitality 
venue to facilitate business to business 

deals, develop new relationships, 
promote your products and engage in 

team building.

• VIP access to garage and pit road

• Track tours

• Exclusive seating on team pit box

• Driver appearances

• Radio scanners

• Catered infield party

• Private suite

• NASCAR Racing Experience 

• Midway booth

CORPORATE HOSPITALITY



We understand the importance of measuring your investment and can provide event recaps 

produced by a third party as a deliverable in our partnership. 

Reports will include:

Telecast Summary:

• Ratings, households and viewers for 

each telecast

• Spot rates values for each telecast

• Total exposure for sponsors during 

each event telecast

Sponsor Summary:

• Value of sponsor brand during the 

telecast based on the spot rate value

• Value of sponsor brand based on 

different assets (car, driver, track 

signage, etc.)

WE BACK IT UP WITH DATA

Digital Summary:

• PR Web media overview and story 

volume globally

• Event social media coverage by 

location, gender and sentiment

• Social media coverage by volume of 

posts, outlets and trends



fgrACCEL has more than 40 years of combined experience 

leveraging the NASCAR platform to benefit your bottom line. We 

combine our motorsports relationships with our boardroom 

experience to craft bespoke NASCAR marketing packages that 

increase brand awareness, drive sales and enhance partner 

connections.

Partnering with our drivers allows your company to economically 

and effectively reach a 70MM strong brand-loyal fanbase. This 

platform has delivered attractive ROIs for partners from start-ups 

to mid-sized companies to Fortune 500 companies.

Contact fgrACCEL to learn how we can accelerate your business

using the NASCAR platform.
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